


- we may not have had befo

. County; said Gilvers a

_The challenge now is.getting " being noticed by the dedf ¢om-

those that could use the system

oo o to understand that it's available;
Continued from Page C8 . ... .Other than a hotdog stand in

1996 and discovered .OrderAs- -
sist at the Culvers corporate
convention in March, “I think
it's very important and I'm very
excited to be able to offer it. This
is a wholg new avenue for those
individuals.” .- . .
Since first hitting the market
in Jate 2005, the system has been
installed in 20 of Culver’s 359 .
restautants,: including those in
Portage and Johnson Creek. Cul-
ver's has restaurants in 17 states
including 128 in Wisconsin. The
Culver’scompanydoesn'trequire
its franchisees to use the system
but does make it an option, said
Conuiie - Sadler; -the company’s
raining coordinator, . TR
~“Orice “they sge the success,
I'm sure we'll have more,” Sadler
said. e
“It’s atfracting new guests that

.+ Chicago, Culver’s restaurants are

the only place to find the patent-

-pending system, developed by

Pat Hughes, owner of Inclusion

Solutions,

- .His §-year-old company also
markets similar devices to help

-those with disabilities purnp gas,
renter buildings and vote. He's
‘also trying to market the Order-
Assist systern to other restaus

rants. OrderAssist not only helps
customers but also helps res-
taurant employees better serve

. those with disabilities, he said.
_.."Ttis as much an operational

issue as it is a customer issue,”
Hughes said. “It’s just a matter of
time before this becomes part of

--normal culture.” _
- Roger Claussen, 60, activides

director at the Wisconsin School
for the Deaf in Delavan, south-
east of Madison in Walworth

- munity. He'sone of 175 mernbers /|
. ofthe South Lakes Associatiori of |
‘the Deat, and the group hasdis- .|

cussed Culversinitiative.

“I think that many businesses |-
think they're doing just fine, but -
deaf people would like to order |
their food “through the drive- || .

thri, too,” Claussen said.

. He :added that while the Or-
- derAssist idea is rélatively new
to businesses, ways tohelp those

.-who:are deaf are part of ongoing

rdisciissions it the deaf comrou-

;.- And for Bachhuber at Access
to Independence, . he. sees -that -
.- even 17 years after the passage f -
- of the ‘Americans with Disabili--
:-ties Act, there is still much work -
. 10"be done to assist those with -

disabilities. ...
“It’s all over the

very good and other places are

not as good at accommodating -

people with disabilities.”

. Uhrig

| the board,” Bach- | .
- huber’ said.“Somé  places are |

Continued from Page C8

“‘If we have_to make some
changes in our incentive play, we
will, becanse we are not going o
cede ground in a category that we
fesl we're bestin class in,” he said,

GM’s top-selling pickups, the
Chevrolet Silverado -and GMC
Sierra, saw declines of more than
20 percent, while the Toyota Tun-
dra jumped 146.3 percent,

Toyota said it sold 245,739 Toy-
ota and Lexus vehicles in June,
compared. with 223,018 a year
ago. For the first half of the year,
it sold 725,219 vehicles.

Toyota-brand passenger cars
recorded best-ever June sales of
128,239, an 8.9 percent increase

_over the same period last year. It
-was led by the Camry, with June
- sales of 46,630, up 12.5 percent

over the same period last year.

. Industrywide U.S. sales-in
June fell 3 percent to 1.4 million
from 1.5 million in June 2006, ac-
cording to Autodata. For the first
half of the year, sales dropped 1.5
percent to 8.2 million from 8.4
million during the same period
last year,

. Honda said it sold 140,935 ve-
hicles in June, up from 126,449
during the same month last year,
Sales were led by the Civic and
Fit small cars and the CR-V small
sport utility vehicle, -

Ford, including its U.S, an
Buropean brands, sold 246,415
vehicles in the 1.5, last month,
compared with 268,179 during
the same period last year.

The company said sales of its

_ _F—Séries pickup slipped 0.5_pé:r;-

. ;cent; But its Focus small car rose

20 percent. Overall, Ford saw its

- .car sales drop 24.6 percent, while

‘truck sales rose 2.9 percent. ;.

.- Ford reported dailyrental sales

were down 39 percent compared

with a year ago. In the first half of

the year, rental sales dropped 30
percent., -

DaimlerChrysler sold a total
of 202,936 vehicles in the United .

-States -Jast month, : compared

-with 206,748 during the same

- period last year.
Jeep brand sales were
: bercent, led by the new Wran-
. gler, the company said, .
-+ The Associated Press Iepo

the percentage change in the
total number of vehidles sold in

one month compared with the

same month a year earlier.

up 19

s

unadjusted figures, calculating -

. Mueller

Stacer

_. Mueller has joined M&1 |
W. Main St., as a personal -

1:account executive for
-Womer's Expo,

- Jenny Lisak has been promot-
.ed 1o leasing manager at Sara In-
vestment Real Estate, Middleton.

. Kelly Schauf has joined Bio-
Vet, a researcher and manufac-
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